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Abstract

Visual generative models have achieved remarkable progress
in synthesizing photorealistic images and videos, yet align-
ing their outputs with human preferences across critical di-
mensions remains a persistent challenge. Though reinforce-
ment learning from human feedback offers promise for pref-
erence alignment, existing reward models for visual gener-
ation face limitations, including black-box scoring without
interpretability and potentially resultant unexpected biases.
We present VisionReward, a general framework for learning
human visual preferences in both image and video genera-
tion. Specifically, we employ a hierarchical visual assessment
framework to capture fine-grained human preferences, and
leverages linear weighting to enable interpretable preference
learning. Furthermore, we propose a multi-dimensional con-
sistent strategy when using VisionReward as a reward model
during preference optimization for visual generation. Exper-
iments show that VisionReward can significantly outperform
existing image and video reward models on both machine
metrics and human evaluation. Notably, VisionReward sur-
passes VideoScore by 17.2% in preference prediction accu-
racy, and text-to-video models with VisionReward achieve a
31.6% higher pairwise win rate compared to the same models
using VideoScore.

Code — https://github.com/THUDM/VisionReward

1 Introduction

Visual generative models, including text-to-image (Ding
et al. 2021; Ramesh et al. 2021; Saharia et al. 2022; Rom-
bach et al. 2022; Betker et al. 2023; Podell et al. 2023) and
text-to-video (Hong et al. 2022; Ho et al. 2022; Villegas
et al. 2022; Zheng et al. 2024; Chen et al. 2024a; Yang et al.
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2024) generation, have recently experienced rapid develop-
ments. Through large-scale pretraining, these models can ef-
fectively translate textual descriptions into photorealistic im-
ages or temporally coherent videos. To further align them
with human preferences, reinforcement learning from hu-
man feedback (RLHF) (Ouyang et al. 2022)—initially intro-
duced in large language models—has recently been adapted
to visual generation tasks (Xu et al. 2023; He et al. 2024).

A key bottleneck in applying RLHF to visual genera-
tion lies in developing effective visual reward models. Re-
cent studies (Xu et al. 2023; Kirstain et al. 2023; Wu et al.
2023) have explored training reward models to predict hu-
man visual preferences, enabling automatic evaluation and
preference optimization for visual generative models. For
evaluation, reward models function as automated metrics
that quantitatively measure the alignment between generated
outputs and human preference criteria (Li et al. 2023). For
optimization, reward models identify reliable directions for
improving visual generation models. Essentially, they can
provide feedback in reinforcement learning or generate pref-
erence pairs, thus reducing dependence on human annota-
tion (Black et al. 2023; Fan et al. 2023; Clark et al. 2023).

Despite recent progress in reward models (RMs) for
visual generation, two primary challenges remain: First,
lack of interpretability and risk of unexpected bias. Cur-
rent RMs for visual generation often suffer from limited
interpretability. These models inherently involve complex
trade-offs among multiple factors, yet their scoring mech-
anisms lack transparency regarding how such trade-offs
are performed. This opacity raises concerns about poten-
tial unexpected biases. Though multimodal LL.Ms like Gem-
ini (Team et al. 2024) and GPT-40 (Achiam et al. 2023)
enhance interpretability through explainable rating ratio-
nales, their general-purpose architectures usually underper-
form specialized black-box models in fine-grained assess-
ments (Chen et al. 2024c). This raises a key dilemma: how
to design preference prediction method to be interpretable
while maintaining accuracy.



a) VisionReward for Text-to-Video Evalution

Text: A child is eating pizza.

Question: Is smoothness of object's movement good?
Answer: Yes Answer: No

Question: Are the details relatively refined?

Answer: Yes Answer: No
— Linear Weighted Sum of Binary VQA —
3.711 > 2.91

2.76 < 3.33 X

b) VisionReward for Text-to-Video Optimization

Text: In a dimly lit, ancient library, Sarah, a young woman with fiery
red hair, pores over an old book, whispering an incantation.

Original

DPO with VideoScore

DPO with VisionReward (Ours)

Figure 1: Illustration of how VisionReward works for evaluation and optimization of visual generation. a) Evaluation: Vision-
Reward performs comprehensive evaluation through dimension-specific binary visual QA testing, producing human-aligned,
fine-grained assessment scores. b) Optimization: VisionReward enable better preference optimization, enhancing multiple key

aspects.

Second, lack of effective reward models for video gen-
eration. The rapid development of text-to-video generative
models has intensified the demand for video reward mod-
els. Although image reward models can assess individual
frame quality, their frame-level nature inherently neglects
essential temporal dependencies in video sequences. While
VideoScore (He et al. 2024) has pioneered direct video eval-
uation through learnable metrics, it still suffers from limita-
tions such as insufficient accuracy in preference prediction
and optimization in video generation.

Contribution. To address these challenges, we propose a
general framework VisionReward to build accurate reward
models for both image and video generation. VisionReward
is trained with two steps: fine-grained visual assessment and
interpretable preference learning. First, to capture human
visual preferences, we identify nine major dimensions and
decouple preferences into 64 fine-grained questions. Sec-
ond, to ensure interpretable preference learning, we pro-
pose to use the classical linear weighting mechanism on the
question outcomes. It enables intuitive visualization of each
question’s impact.

To apply it as a reward model for visual generation mod-
els, we propose a multi-dimensional consistent strategy dur-
ing preference optimization. The goal of this strategy is to
mitigate unintended and unquantifiable biases. Specifically,
a pair of visual samples is used for preference optimization
(e.g., DPO (Wallace et al. 2024)) only if one sample is con-
sistently preferred over the other across all dimensions.

To summarize, we present VisionReward as a general

framework for visual preference learning. Empirically, we
show that VisionReward makes the following contributions:

* We design fine-grained multi-dimensional preference an-
notation and build the most fine-grained dataset which
contain 81K samples and 5M binary annotation, which
enable the training of VisionReward.

* For visual preference prediction, VisionReward achieves
state-of-the-art performance across multiple bench-
marks, while maintaining interpretability via hierarchi-
cal diagnostic QA and explicit linear weighting. For in-
stance, VisionReward outperforms VideoScore (He et al.
2024) by 17.2% in accuracy on preference prediction.

* For visual generation, VisionReward can serve as an ef-
fective reward model for preference optimization (e.g.,
DPO), significantly enhancing the text-to-image and text-
to-video models. For example, video generation models
with VisionReward achieve a 31.6% higher pairwise win
rate compared to the same models using VideoScore.

2 Related Work

Reinforcement  Learning from Human  Feedback
(RLHF) (Stiennon et al. 2020; Nakano et al. 2021;
Ouyang et al. 2022) refers to optimizing models with
reinforcement learning based on human feedback, which is
also explored in image and video generation.

Preference Learning for Visual Generation. There are
many works learning from human preferences, which collect
human annotation for text-to-image (Xu et al. 2023; Kirstain

11270



Dataset | Image Video | #Samples #Dimensions  #Fine-Grained  #Annotation
ImageReward (Xu et al. 2023) v - - 0.1IM
Pick-a-Pic (Kirstain et al. 2023) v 38K - - 0.6M
HPDv2 (Wu et al. 2023) v 430K - - 0.8M
RichHF-18K (Liang et al. 2024) v 18K 4 - 0.1M
MPS (Zhang et al. 2024b) v 608K 4 - 2.4M
VideoScore (He et al. 2024) | v o 38K 5 - 0.2M
VisionReward (Ours) | v oo 81K 18-20 61-64 5.0M
Table 1: Comparison of dataset of VisionReward and other datasets.
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Figure 2: Illustration of fine-grained multi-dimensional design. (Left) For image: 5 dimensions, 18 sub-dimensions, and 61
binary questions. (Right) For video: 9 dimensions, 20 sub-dimensions, and 64 binary questions.

et al. 2023; Wu et al. 2023) and text-to-video (He et al.
2024). Note that existing approaches (Zhang et al. 2024b;
Liang et al. 2024) have attempted to augment human anno-
tations or expand dimensions of human preferences in visual
generation. Different from them, VisionReward defines fine-
grained multi-dimensional human preferences with the goal
of disentangling distinct factors to decouple human prefer-
ences, to build more accurate and interpretable RM.

RLHF for Visual Generation. For visual generation tasks,
several works have explored RLHF, optimizing from the gra-
dient (Xu et al. 2023; Wu et al. 2024) or using a policy-
based RL approach (Black et al. 2023; Fan et al. 2023;
Clark et al. 2023). All these methods require a reward model
(RM) to provide feedback for online learning. Diffusion-
DPO (Wallace et al. 2024) has proposed to optimize the dif-
fusion model directly using human-labeled preference data.
However, most RLHF methods face the issue of biased-
optimization. By employing a multi-dimensional method,
VisionReward achieves robust RLHF.

Preliminary for Diffusion-DPQO. Given a data distribu-
tion ¢(xo), Diffusion models (Sohl-Dickstein et al. 2015;
Ho, Jain, and Abbeel 2020; Song et al. 2020) contains
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forward process and reverse process. Forward process
q(z1.7|z0) gradually add noise to the data o and reverse
process pg(xzo.1) learns transitions to recover data. Train-
ing diffusion model can be performed by evidence lower
bound (Kingma et al. 2021; Song et al. 2021):

Loyt = Egy conoun [l = €0 (@ D], (D

witht ~ U (0,T) and ; ~ q (x; | xo).

Diffusion-DPO (Wallace et al. 2024) introduces direct
preference optimization based on preference pairs. We de-
note the “win” and “lose” samples as i, z},, and the objec-
tive is as follows:

5(9) = _Etwu(O,T)
log o (—fTw (A¢) (
le® — ep (@2, D12 — ll€” — eret (2, 1)

(e - o @) - e - e @) - @

DPO is ordinarily based on overall preference, which may
be biased. VisionReward enables Multi-Dimensional Prefer-
ence Optimization to enhance it.
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1. Fine-Grained Visual Assessment

2. Interpretable Preference Learning

Multi-Dimensional Preference Optimization
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Figure 3: Overall framework of VisionReward. 1) Fine-grained Visual Assessment: fine-tune multimodal LLM to perform
binary visual question-answering through hierarchical dimensions. 2) Interpretable Preference Learning: utilize visual QA
outputs to predict preferences through linear weighted summation. 3) Multi-Dimensional Preference Optimization: optimization

strategy across multiple dimensions.

3 VisionReward

3.1 VisionReward Annotation

Fine-Grained Design. Human preferences are often a re-
sult of the interplay of multiple factors (Palmer, Schloss, and
Sammartino 2013; Ibarra et al. 2017), necessitating a bal-
ance among various considerations. To deconstruct human
preferences systematically, we develop a fine-grained multi-
dimensional framework, as shown in Table 1 and Fig. 2.
For each sub-dimension, we set options that vary gradually
in degree, and decompose these options into a series of bi-
nary questions (Cf. Tables 15 to 18 in Appendix).

Dataset Preparation. For images, we sample images from
multiple popular datasets, including ImageRewardDB (Xu
et al. 2023), HPDv2 (Wu et al. 2023), and Pick-a-
Pic (Kirstain et al. 2023), and obtain 48k images af-
ter filtering. For videos, we sample prompts from Vid-
ProM (Wang and Yang 2024). To ensure diversity of
prompts, we use Rouge-L (Lin 2004) for initial filtering,
follow UniFL (Zhang et al. 2024a) to perform a semantic-
based filtering, and use ChatGPT (Achiam et al. 2023)
for data cleaning, finally get 10k prompts. Then we use
CogVideoX (Yang et al. 2024), VideoCrafter2 (Chen et al.
2024a) and OpenSora (Zheng et al. 2024) to generate 30k
videos, sample from Panda-70M (Chen et al. 2024b) to get
3k real videos, leading to 33k videos for annotation. More
details are provided in Appendix Section 6.1.

Annotation Management. To avoid bias of annotators,
our annotation management includes professional manage-
ment and standard document. Cooperating with a special-
ized company, we strictly conduct annotation training for
annotators, select qualified annotators, and perform quality
inspection of annotation results. Our annotation document
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gives clear definitions and provides more than 10 examples
for each judgment, to align the standard among annotators.
Due to these efforts, the consistency of annotators in the bi-
nary results reaches 89.29% (images) and 89.33% (videos).

Annotation Analysis. Through specialized annotation, we
obtain an image dataset containing 48k images and 3 mil-
lion question-answer pairs, while a video dataset with 33k
videos and 2 million pairs. More statistical analysis of the
annotation results is in Appendix Section 6.2.

3.2 VisionReward Training

The complete training process of VisionReward and its ap-
plication methodology during preference optimization are il-
lustrated in Fig. 3.

Fine-grained Visual Assessment. Specifically, we use
CogVLM?2 (Hong et al. 2024b) as the base model for image
understanding, and CogVLM2-Video (Hong et al. 2024b) as
the base model for video understanding. In terms of data,
we have obtained millions of annotated binary question-
answering pairs. Initially, we performed a balanced sam-
pling on each binary question by addressing the imbalance
between positive and negative examples, ensuring a roughly
equal number of positive and negative instances associated
with each binary question. Then we use balanced instruc-
tion tuning dataset consisting of binary questions to fine-
tune base VLM.

Interpretable Preference Learning. After trained on fine-
grained dataset, VisionReward can be adopt to give a series
of binary response answers (“yes” or “no”) {4;}¥,, where
N represents the number of binary questions. We define re-
ward of every binary question as {z;} ¥ ;:

z; = 1[A; = “yes”] . 3)



We construct a feature vector X = (z1,...,zy), and use
a set of linear weights W = (wy, . .., wy) to obtain the final
reward R:

N
R=3"wll[4; = “yes']. )
i=1
In order to learn linear weights W, we collect human
preferences for pairs of {(X;, X;)}. Specifically, we com-
pute the feature difference for each pair, given by AX =
X; — X, and the corresponding label is assigned as y = 1
or y = 0 depending on the human preference. We then per-
form logistic regression y = AX W7 to learn linear weights
W
LW)=—E [ylog (c(AXWT))
+(1—y)log (1 —a(AXWT))]. ()
By calculating dimension-specific scores through intra-
dimensional weighting, VisionReward facilitates multi-
dimensional preference prediction. We note dimensions as
{dimg }_, where dimy, contains questions belonging to the
dimension. Then we define reward for certain dimension as:

R(dimg) = > w1l [4; = “yes”]. (6)

1€dimg

3.3 Multi-Dimensional Preference Optimization

To empirically validate the model’s capacity, we lever-
age Direct Preference Optimization (DPO) (Wallace et al.
2024) for Diffusion Models in our experiments, where Vi-
sionReward generates multi-dimensional preference pairs
to guide the optimization process while maintaining inter-
dimensional balance.

Challenges. We replicate the Diffusion-DPO training pro-
cedure using SDXL (Podell et al. 2023) on the Pick-a-
Pic (Kirstain et al. 2023) dataset, employing VisionReward
for comprehensive data analysis and model evaluation. As
demonstrated in Fig. 4, both the preference data and opti-
mized model exhibit biases across several fine-grained di-
mensions. These findings not only underscore VisionRe-
ward’s capability for fine-grained analysis but also empha-
size the necessity for optimization approaches that account
for multi-dimensional representation.

MPO: Insight and Solution. Compared to ordinary DPO
method which select pairs using overall preference, we pro-
pose MPO-enhanced DPO that take account fine-grained
multi-dimensional preference. For reward of two samples
R! and R/, we define R’ as dominating R/ if R?(dimy) >
R7(dimy,) holds for every dimension dimy. The key differ-
ences between the MPO strategy and standard DPO are:

¢ Ordinary DPO: During DPO optimization, we directly
select the pair based on the total reward R.

* MPO-enhanced DPO: MPO strategy introduces an ad-
ditional constraint: we only select pairs that R* domi-
nates R, then proceed with standard DPO.

We analyze the effects of MPO in Section 4.3. The MPO
strategy can also be applied to other algorithms, which we
leave for future exploration.
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(a) Data analysis. (b) DPO analysis.
Figure 4: (a) We sample 10,000 human preference pairs from
Pick-a-Pic dataset and analyze score deviations across 18
sub-dimensions (represented by the average yes-proportion
of checklist questions within each sub-dimension). (b) We
show score deviations for images generated by SDXL after
Diffusion-DPO, using the same 10,000 prompts.

4 Experiments

4.1 VisionReward for Text-to-Vision Evaluation

Dataset & Training Setting. After balanced sampling, we
obtain 40,743 images and corresponding 97,680 judgment
questions for training, leaving 6,910 images for subsequent
validation and test. For videos, we obtain 28,605 videos and
corresponding 89,473 judgment questions for training, with
3,080 videos reserved.

To fine-tune CogVLM2 (Hong et al. 2024b), we set a
batch size of 64, a learning rate of 1e-6, and train for 1,500
steps. For CogVLM-Video, we set a batch size of 64, a learn-
ing rate of 4e-6, and train for 1,500 steps.

To learn linear weights for preference prediction, we sam-
ple human preference pairs and perform logistic regression.
For images, We sample 44k pairs (24k from HPDv2 (Wu
et al. 2023) and 20k from ImageRewardDB (Xu et al.
2023)); and for videos, we sample prompts from Vid-
ProM (Wang and Yang 2024) and generate videos (using
CogVideoX (Yang et al. 2024), VideoCrafter2 (Chen et al.
2024a) and OpenSora (Zheng et al. 2024)), getting 1,795
annotated video pairs with preference.

To establish a comprehensive evaluation benchmark for
both image and video generation, we construct Monet-
Bench, which contains separate test sets for images and
videos, each consisting of 1,000 prompts. More details are
introduced in Appendix Section 12.

Main Results: Preference Accuracy. Preference accuracy
means the probability that a reward model has the same
judgment as humans about which image is better. We use
MonetBench to construct our test set for human preference,



Image Video

Method HPDv2 MonetBench GenAlI-Bench MonetBench

tau™ diff** tau diff tau diff
task-specific discriminative models
generative models
GPT-40 (Achiam et al. 2023) 77.5 38.9 52.7 41.8 54.3 45.7 48.3
Gemini (Team et al. 2024) 60.7 27.4 55.1 46.9 61.7 52.2 56.8
VQAScore (Lin et al. 2025) 69.7 494 56.5 45.2 68.0 56.1 59.5
VideoScore (He et al. 2024) 76.8 45.8 52.5 47.8 714 49.1 54.9
VisionReward (Ours) 81.7 51.8 59.5 51.8 74.4 64.0 72.1

Table 2: Preference accuracy on multiple dataset. Bold denotes the best score within the generative models, while underline
signifies the best score among all categories. Tau* means taking account of ties (Deutsch, Foster, and Freitag 2023), and diff**
means dropping ties in labels (we drop ties both in labels and responses for GPT-40 and Gemini in diff** because too many ties

are given by them).

65 1 —8— Before Weight Masking

—l— After Weight Masking
--- VideoScore Baseline

Preference Acc. (%)

60 A

T
8 16 32
Number of Binary Questions

64

Figure 5: The accuracy of VisionReward on GenAl-Bench
improves as the number of binary questions increases. After
masking weights from full regression, VisionReward main-
tains high performance.

using SDXL (Podell et al. 2023) to generate images and
CogVideoX (Yang et al. 2024) / VideoCrafter2 (Chen et al.
2024a) / OpenSora (Zheng et al. 2024) to generate videos,
resulting in 500 pairs for image and 1,000 pairs for video.
We employ annotators to assess the generated images using
a preference rating scale from 1 to 5 (with 3 indicating no
preference). The average preference score is used as the fi-
nal preference label. We also take HPDv2 (Wu et al. 2023)
and GenAl-Bench (Jiang et al. 2024) as test set.

Table 2 shows that VisionReward obtains state-of-the-
state results in multiple datasets. Notably, in video evalua-
tion, image reward models demonstrate competitive perfor-
mance when the video duration is within 2 seconds (GenAl-
Bench). However, when the video duration reaches 6 sec-
onds (MonetBench), only VisionReward is capable of ac-
curately predicting human preference, being twice (22.1%
over random) as high as the best (12.5% over random)
among other methods. This indicates that dynamic infor-
mation in longer videos poses a challenge for RMs, while
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Figure 6: Human evaluation results of DPO using different
reward models or preference datasets. We require five anno-
tators to comprehensively evaluate two samples and select
the better one. VisionReward achieve the best performance.

VisionReward can effectively address this issue after fine-
grained visual learning.

Ablation Study: Scalability of Question Scale. Fig. 5
shows that accuracy of preference prediction exhibits sig-
nificant improvement as the question scale increases, and
masking minimal weights maintains performance (Details
in Appendix Section 7). Scalability validates the effects of
decomposing preferences via fine-grained questions. We do
more analysis of VisionReward in Appendix Section 7 and
analysis of fine-grained results in Section 10.

4.2 VisionReward for Preference Optimization

To evaluate the efficacy of VisionReward in preference op-
timization for visual generative systems, we conduct a se-
ries of comparative experiments against current state-of-the-
art reward models and established preference datasets. We
use SDXL as text-to-image base model and CogVideoX as
text-to-video base model. The empirical results presented in
Fig. 6 demonstrate VisionReward’s superior performance,



achieving statistically significant improvements in human
preference metrics over competing approaches.

This section focuses on preference optimization for text-
to-video using different reward models. Details of text-to-
image are provided in Appendix Section 8.2.

Dataset & Training Settings. For our backbone model,
we select CogVideoX-2B. The training prompts are sam-
pled from VidProM (Wang and Yang 2024) (details in Ap-
pendix Section 8.1). To adapt these prompts for video gen-
eration, we have optimized them following guidelines from
CogVideoX (Yang et al. 2024), which results in roughly
22,000 samples. We generate 4 videos for each prompt, and
use VisionReward to score these videos and apply the MPO
strategy to select approximately 9,400 effective preference
pairs. In all our experiments, we maintain a batch size of 32,
a learning rate of 5e-6, and employ 100 warmup steps fol-
lowed by linear decay. We set the DPO parameter 3 to 500.
The MPO training process spans around 500 steps, equiva-
lent to about 2 epochs. During training, we save a checkpoint
every 40 steps and use a validation set split from the training
set to pick the checkpoint with the highest reward.

Evaluation Settings. To comprehensively assess the MPO
models, we have conducted both automatic and human eval-
vations. The automatic evaluation is conducted across var-
ious benchmarks, including VBench (Huang et al. 2024)
and our Video-MonetBench. For VBench, we focus on
commonly reported key metrics, including Human Action,
Scene, Multiple Objects, and Appearance Style. In all these
experiments, we utilize prompt optimization recommended
in CogVideoX. Our baseline comparisons include the origi-
nal CogVideoX-2B and DPO with VideoScore.

Human Multiple ~ Appear.
Methods ‘ Action Scene Objects Style
Original | 98.20 55.60 68.43 24.20
VideoScore 97.60 56.25 68.66 23.96
VisionReward 98.40 57.57 71.54 24.02

Table 3: Evaluation results on VBench.

Experimental Results. The main results are shown in Ta-
ble 3. When compared to the original CogVideoX-2B, op-
timization with VisionReward significantly enhances model
performance across these benchmarks. In contrast, optimiza-
tion with VideoScore tends to degrade performance. The
empirical evidence substantiates VisionReward’s advanced
capacity for multi-dimensional optimization. (Case study in
Appendix Section 8.3.)

4.3 Ablation Study of MPO

To comprehensively illustrate how MPO addresses the fac-
tor optimization bias inherent in DPO, We conduct exper-
iments based on CogVideoX-5B. We set the threshold of
the total score to 0.8 for DPO and 0.6 for MPO, ensuring
that the number of pairs obtained through all three strate-
gies is Sk. We use a batch size of 64, a learning rate of 2e-
6, the DPO parameter 3 of 500, and the training steps of
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300. VisionReward is employed to evaluate scores across
various dimensions, with the detailed results presented in
Table 4. Through the implementation of the MPO strat-
egy, CogVideoX is optimized in such a manner that it
avoids the degradation of certain factors (e.g., alignment),
thereby achieving improved trade-offs, such as maintain-
ing good preservation while avoiding excessively slow dy-
namic changes. The empirical evidence further substantiates
VisionReward’s capacity for algorithm-agnostic preference
alignment, as evidenced by comparative testing with other
approaches like MaPO (Hong et al. 2024a).

Method \Align. Quality Dynamic Physics Preserv.\Overall
Original [1.733 0.660 0053 0344 0.653 | 4.303
DPO 0.680 0.034 0356 0.741 | 4.515
DPO w/MPO |1.766 0.688 0.042 0356 0.721 | 4.573
MaPO 1.736  0.660  0.052 0.345 0.645 | 4.295
MaPO w/ MPO| 1.737 0.656  0.055 0.349 0.649 | 4.321

Table 4: Ablation Study of MPO strategy. Scores are given
by VisionReward on MonetBench.

For efficiency discussion, the experimental results in Ta-
ble 5 reveal the comparative effectiveness of the MPO and
DPO methods. We analyze the pairs selected in perspective
of “R! dominating R7* mentioned in Section 3.3. These re-
sults suggest that MPO outperforms the DPO approach in
terms of both efficiency and effectiveness. These findings
highlight promising directions for future research in devel-
oping novel optimization algorithms and adapting VisionRe-
ward for multi-dimensional optimization.

Method | #Dom.  #Not-Dom. | Reward
Original - - 4.303
DPO w/o MPO 3814 1456 4.515 (+0.212)
DPO w/ MPO 5028 0 4.573 (+0.270)
A (vs w/o MPO) +31.8% -100% +27.4%

Table 5: Comparison of MPO and DPO on MonetBench.
“#Dom.” means the number of pairs that match the rule of
“R" dominating R7”, while “#Not-Dom.” pairs not match.

5 Conclusion

We introduce VisionReward, a reward model for visual gen-
eration, which is fine-grained and multi-dimensional. By en-
abling Vision-Language Model (VLM) to perform binary
assessments and applying linear summation with weighting
coefficients derived from preference learning, VisionReward
achieves highly accurate and interpretable. For visual gen-
erative optimization, VisionReward surpasses other reward
models and enable multi-dimensional strategy.
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