	Recommendation Types and Structures

	
	Avail
	Baynote
	Certona
	Adobe
	Rich Relevance

	Recommendation Types 
	
	
	
	
	

	Rules driven (choice of recommendations is entirely dependent upon a rule, for example, top selling items in this category; no algorithm involved)
	X
	X
	X
	X
	X

	Rules modified (an algorithm selects recommendations, but rules constrain the recommendations that are shown, for example, always show recommendations from same category as item being viewed)
	X
	X
	X
	X
	X

	Recommendations for Facebook, Twitter, other social media (a visitor is matched with people with similar behavior, who are recommended as friends)
	
	X
	
	
	

	Recommendations based on ratings or reviews submitted by user (user’s ratings, which indicate likes and dislikes, are criteria for selecting recommendations)
	X
	X
	X
	X
	X

	Adword based (the ad the user has clicked on is factored into the recommendation, for example, "People like you who arrived by clicking on a Google ad for ... usually ended up buying one of these...")
	X
	X
	X
	
	X

	Internet search term based (what the user has searched for is factored into the recommendation)
	X
	X
	X
	
	X

	Syndicated recommendations (recommending items from another retailer’s catalog)
	X
	
	X
	
	X

	Collaborative recommendations (a merchant recommends products at other retailers, that match the customer’s interest, based on cross-matching activities on both sites. Example: "People who bought a digital camera, also bought ‘Adobe Photoshop’ at Software.com)
	X
	
	X
	
	X

	Recommendation Structures 
	
	
	
	
	

	Item(s)-item(s) associations (one or more items is associated with one or more items)
	X
	X
	X
	X
	X

	Many items to item(s) (many items are associated with many items)
	X
	X
	X
	
	X

	Person-person associations (a person is associated with one or more persons)
	X
	X
	X
	
	X

	Item(s)-Person(s) associations (one or more items is associated with one or more persons)
	X
	X
	X
	
	X

	Heuristics based on behavioral data (search terms, navigation path, mouse clicks, time spent on pages, and other behaviors are used as input to algorithms which select recommendations based on outcomes of past visitors who exhibited similar behaviors) 
	X
	X
	X
	
	X


